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Cover illustration: Official Emblem of the Kampala 
City Festival 2025 Edition.
The illustration reflects the three thematic areas 
that speak to the theme of this Year’s Celebration.

Artwork by: John Paul Agaba



The Kampala City Festival (KCF) began in 2012 as a celebration of Uganda's 
50th Independence Anniversary and later evolved into an annual event. 
Known as the biggest street party in East Africa, the KCF brought together 
Kampala residents, visitors, and Ugandans from diverse backgrounds to 
celebrate the city, its culture, and at inception, Uganda's Jubilee 
Independence anniversary. The festival promotes art, music, entertainment, 
fashion, and business.
The 2025 edition is proposed to take place on 5th October, 2025 ahead of the 
63rd Uganda Independence day anniversary, and aims to highlight the 
importance of creative expression, sustainability, and culture as the city looks 
toward its future.

By continuing to build on past successes, this festival will promote local 
tourism, create economic opportunities, and provide a platform for Kampala 
to shine on the global stage. The 2025 festival is designed to bring different 
people together promoting cohesion between diverse groups, boost the 
economy and bring attention to the importance of sustainability in the urban 
space.

1. Introduction

1.1. Background



1.2. Theme

“Celebrating Kampala:
Culture, Innovation and Sustainability.”

The theme is derived from the UN Sustainable Development Goal SDG 11:

Culture
Showcasing and preserving Uganda’s diverse cultural heritage.

Innovation
Promoting creativity, smart solutions and adaptability.

Sustainability
Prioritizing social, economic and environmental wellbeing of citizenry.

Theme rationale;



1. Enhance the city’s image and visibility. 
2. Foster community ownership and cohesion.
3. Celebrate (showcase) the city's cultural 
 identity and diversity
4. Promote innovation and creativity for 
 sustainable urban living.
5. Stimulate local economic growth by
 creating opportunities for all.

The Kampala City Festival 2025 aims to:



1. General public 
2. Ministries, Departments and Agencies (MDAs)
3. Private Sector 
4. Development Partners 
5. Foreign Missions 
6. Tourists 
7. Exhibitors
8. Education Institutions
9. Cultural Institutions
10. Religious Institutions

3. Target Audience

2. Implementing Agency
The activity will be implemented by Kampala Capital City Authority 
(KCCA) with support from partners.

4. Event Execution
The event will be a one day activity starting with a morning procession 
in town where KCCA and partnerss will show case their various floats. 
This festival parade will go through town for a maximum of three hours 
and end up in Kololo - This Years KCF Venue.



5. Time and Place

Proposed Date: 5th October, 2025
Time: Midnight 4th October, 2025 to 5th October 2025 at 11:59PM

Festival Procession Route:  Buganda Road - Kyagwe Road - Kampala Road - 
Jinja Road - Wampewo Avenue - Kololo.

LOCATION : KOLOLO INDEPENDENCE GROUNDS KCCA Images: John Paul Agaba



6. Partner with us

We invite you to partner with us for this years Kampala City Festival which
will position your company to be part of a vibrant, attractive and liveable 
City.
Sponsors will have an exclusive on-site presence supported by event 
promotional materials, event day exposure, media coverage, publicity and 
promotions to target audiences.  

Given it’s popularity over the years, this event has expanded exponentially 
allowing larger vendor spaces and adding various stages, events and 
entertainers.

We invite you and your company to view the following sponsorship 
categories.

Platinum, Diamond, Gold, Emerald, Silver, Bronze, Copper,Wanainchi  

Please turn over for detailed categories.



•   Minimum Cash is UGX 200m to KCF
•   Festival Exclusive Rights
•   Unlimited co-branding on all available media throughout                
     the publicity campaign
•   Recognition from KCCA
•   Own stage along the festival route in a prime location to                                                              
     market your company
•   5 minutes speaking opportunity at the main stage
•   2 festival floats with your brand
•   VIP access route for your VIP guests

PLATINUM - UGX 250M



•   Minimum Cash is UGX 200m to KCF
•   Festival Exclusive Rights
•   Unlimited co-branding on all available media throughout                
     the publicity campaign
•   Recognition from KCCA
•   Own stage along the festival route in a prime location to                                                              
     market your company
•   5 minutes speaking opportunity at the main stage
•   2 festival floats with your brand
•   VIP access route for your VIP guests

KCCA Images: John Paul AgabaBring your Swag on!



•   Minimum Cash is UGX 100m to KCF
•   Rights to use festival logo
•   Limited co-branding platforms in selected media adverts
     (Outdoor & TV)
•   Festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not less than 20 times)
•   One festival float with your brand (KCCA will advise on                          
     float size)
•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

DIAMOND . UGX 150M



•   Minimum Cash is UGX 100m to KCF
•   Rights to use festival logo
•   Limited co-branding platforms in selected media adverts
     (Outdoor & TV)
•   Festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not less than 20 times)
•   One festival float with your brand (KCCA will advise on                          
     float size)
•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

•   Minimum Cash is UGX 50m to KCF
•   Rights to use festival logo
•   Limited co-branding platforms in selected media adverts
     (Outdoor & TV)
•   Festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not less than 20 times)

•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

GOLD . UGX 75M



•   Minimum Cash is UGX 15m to KCF
•   Rights to use festival logo
•   Limited co-branding platforms in selected media adverts
     (Outdoor & TV)
•   Festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not less than 20 times)
•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

EMERALD . UGX 20M



KCCA Images: John Paul AgabaTraditional Kirundi Dance at the KCF 2016



•   Minimum Cash is UGX 8m to KCF
•   Rights to use festival logo
•   Limited festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not more than 15  times)
•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

SILVER . UGX 10M



•   Minimum Cash is UGX 3m to KCF
•   Rights to use festival logo
•   Limited festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not more than 10 times)
•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

BRONZE . UGX 5M



Happy Crowd — KCF 2017 KCCA Images: John Paul Agaba



•   Minimum Cash is UGX 1,000,000 to KCF
•   Rights to use festival logo
•   Limited co-branding platforms in selected media adverts
     (Outdoor & TV)
•   Festival route branding
•   Right to sell your products
•   MC mentions on all stages (Not more than 10 times)
•   One festival float with your brand (KCCA will advise on                          
     float size)
•   Acknowledgement in all press releases & conferences
•   Recognition from KCCA

COPPER . UGX 1,000,000



KCCA Images: Josh WamaWatoto Children’s Choir at the KCF Main Stage 2016



•   Minimum Cash is UGX 50,000 to KCF
•   Right to sell your products
•   Recognition from KCCA
•   Receipt from KCCA

WANAINCHI . UGX 50,000



Kampala City Festival Payments

Account Title : Kampala Capital City Projects
Account Number : 003220088000008
Currency : UGX



KCCA Images: Josh WamaKCCA Float procession at KCF 2015



Lets Keep in touch

TM

#KlaCityFestival

www.kcca.go.ug/festival
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